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EDITOR'S NOTE

Dubai Diaries delivers the best of business news from across the
UAE and the region. Bringing you nhews that is current and
progressive, Dubai Dairies steers toward giving readers access to
quality content from global leaders and the best in the business
across sectors.

With a wide audience profile consisting of business leaders and
regional and global trendsetters, Dubai Diaries taps into a variety of
areas such as automotive, technology, lifestyle and wellness while at
the same time digging deep in each area for business insights.
We deliver engaging content in the form of op-eds, thought
leadership articles, exclusive interviews and hard-hitting features
and in addition to fresh news, everyday.

We are a committed to maintaining a sustainable brand, which is
why we deliver news and visibility campaigns through dedicated
online channels including our online portal, a quarterly digital
magazine, our dedicated YouTube channel, a weekly newsletter and
‘The Business Beat’ podcast.

Yes, we have been part of many business stories — listened to the
struggles, applauded the successes and shared the passion. We look
forward to listening to, sharing and being a part of your story too!

Komal Zehra Jafri
Editor, Dubai Diaries




EDITORIAL CALENDAR

2024

January February March April May June
Trends and Predictions | Spotlight on Emerging
Focus for the Business Technologies Gen. Al GISEC Healthcare & ATM KSA Market Trends
Landscape in 2024 Impacting Businesses
New Year, Ne Technology and Pre GISEC & Mental Health &
Feature W _ W g_y Women in Business | _ . : , Travel and Leisure
Strategies Innovation Technology in Farming Wellbeing
July August September October November December
Busi trategies f E tion:
Focus usiness Strategies for ducation Fintech GITEX Dubai Airshow & Big 5 Outlook 2025
H2 Back to School
_ Financial Planning _ »
Middle East Market . . GITEX, Technology & Real Estate in Top 10 Personalities
Feature Sustainability Management &

Update

Pre GITEX

Healthcare

KSA & UAE

in 2024




AUDIENCE BY GEOGRAPHY

Bahrain
8.4%%

OUR REACH Kunart

5.8%

IN GCC Oman

4.9%



With Over 28,000+ Unique Visitors

Social Media
467%%

Referral

TOP CHANNELS

Direct
42174

Organic Search
41.67%



A Leader in the 2022 Gartner®Magic Quadrant”
F:ERTINET. for SD-WAN, again.

Recognized as a Leader for the 3rd time in a row.

LEADER BOARD BANNER/TOP BANNER
W: 728 Px / H: 90 Px
USD 1800-Minimum 30 Days
MPU/ MPU/
RIGHT RIGHT
BANNER VERTICAL
BANNER
W: 336 PX
H: 280 Px W: 3500 Px
USD 1000 H: 600 Px
Minimum 30 Days USD 1200
Minimum 30 Days
MIDDLE & BOTTOM
W: 728 Px / H: 90 Px
USD 1500 -Minimum 30 Days

*Special packages - Price on request.



BUSINESS EXECUTIVE FROFILE

Alcatel-Lucent
Enterprise
REVOLUTIONIZING TRADE FINANCE
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Srinksas Koneru,
Chairman & Chief Executive Officer, Triterras
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[()[ Dubai Diaries o

STAY INFORMED

A CURATED NEWS DESTINATION

4 ) 4 )
Cover Story Inside Cover Page Ad
USD 15000 USD 5000
With 2-3 Page Story / \
\_ Ads within the J
Magazine
4z USD 2500 )
Last Page Ad - / Back Cover Ad
USD 5000 USD 7000
N\ / \ _/

*Special packages - Price on request.
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technology
[ & s Al enabled
M NetApp
Unleash 1-h
RATES sowe i
VIDEO INTERVIEW
USD 3000
PODCAST
USD 1500

*Special packages - Price on request.
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Dubai Diaries W

STAY INFORMED '

A CURATED NEWS DESTINATION

/Digital Magazine 400\

- 500 Words Article

4 Online 400 - A
500 Words
Article Placement
USD 1700

\_
4 Online 400

Online and Digital
Magazine 400
- 500 Words Article
Placement
USD 3200

N\ Placement
UsSD 2000

/

~

y Digital Magazine
400 - 500 Words

- 500 Words Article
+ Online Ad Placement

USD 2500
\_ /

Article + Ad Placement

USD 3800
- v

*Special packages - Price on request.



CONTACT US

Facebook
Komal Zehra Jafri ﬂ @DubaiDiariesOfficial
Editor, Dubai Diaries
editor@dubaidiaries.com

Kashaf Ahmed g Twitter
Sales Manager, Dubai Diaries @diaries_dubai
sales@dubaidiaries.com

' 1
LET'S TALK! YouTube
@dubaidiaries1451




